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Code of Conduct
Introduction

Our reputation and our brand are affected by what we all do every single day. NAXIS
Code of Conduct (COC) is more than a statement on a piece of paper, but by putting our
commitment in writing, we clearly set out the business practices that we at the NAXIS
Group will operate and set clear standards of behaviour for everyone in our organisation.
Management teams have a specific role to play in setting an example, ensuring that this
policy is well communicated, understood and applied throughout our organisation. Our
COC demonstrates that the NAXIS Group will operate responsibly and in accordance
with all relevant laws and regulations. Specifically we will:

= promote responsible business practice

= ensure equal opportunities

= provide a safe and healthy work environment

= value diversity in the workplace

= Fair trade

= provide a safe route for people to highlight non-compliance

These practices sit alongside our principles of trust, integrity, simplicity, agility and
innovation and together act at the heart of all our dealings and drive the way we work for
the benefit of our people, customers, suppliers, shareholders and other stakeholders.
This COC is comprehensive, but it does not cover every possible situation. You are
expected to read and understand the guide and use common sense and good judgement
to guide you. In addition, in certain areas related to good business ethics, we have
published specific policies, and, therefore, you should be aware of all other relevant
policies.

If you have a question or concern about proper conduct, you should immediately raise
the issue with your manager, another senior manager/ director or use your local whistle-
blowing service (in the process of development). Local policies cover more detail on
some of the points raised in this document and you should always refer to them and your
employment contract, should you be in any doubt.

It is vital that in our own business we operate based on our COC. Therefore it is vital that
you play a part in making this happen by reading and understanding this guide and

ensuring the continued implementation of responsible business practices in all business
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activities.

Should you have any questions about the content of this policy, please contact NAXIS
sustainable promotion supervisor.

NAXIS Group sustainable promotion supervisor
Email: sustainable@naxis.co.jp

Available languages for contact are English and Japanese.
(We will use translation software and app for inquiries in other languages, so please note

that confidentiality cannot be guaranteed. We appreciate your understanding.)

This COC is approved by the NAXIS Group Board of Directors and signed by its CEO.

Date: 01 August, 2020
Taiho Nakamura
NAXIS Group CEO

Established on: 01 September, 2019





